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AS BABY BOOMERS AND BEYOND FLOCK TO SOCIAL MEDIA, ROAD SCHOLAR 
OFFERS ONLINE OPPORTUNITIES TO GET ENGAGED IN ITS ADVENTURES  

 
BOSTON (November 2, 2012) —  An increasing number of adults are joining the online community, 
looking for opportunities to engage and interact through social media not only for personal 
connections but for numerous interests and aspects of their lives — and that includes in educational 
adventures, too. With a strong presence on Facebook, Twitter, Pinterest, YouTube and its own newly 
redesigned social network, Road Scholar has expanded its reach through social media to meet this 
demand. 
 
According to a recent Pew research survey, the pace at which mature adults are using social media is 
significant and shows an increase from 6% in 2005 to 50% in 2012 among adults ages 50-64 and an 
increase from about 1% in 2006 to 34% in 2012 for those 65 and over. Baby Boomers and beyond are 
also embracing smartphones and mobile technologies at a rate that only slightly trails 18-24-year-olds. 
 
Reflecting this booming interest in online social engagement, Road Scholar’s Facebook page has grown 
from 10 fans to 11,000 fans since its debut in January 2011. “The instantaneous nature of Facebook 
communication allows us to connect with our lifelong-learning community, answer their questions, 
address their concerns, and create a genuine relationship,” says Conor O’Shea, social media coordinator 
at Road Scholar. “Offering multiple ways for our participants to engage with us and foster that 
relationship is important to us and we’re thrilled to see that the feeling is mutual.”  
 
“Through each platform, we reach people engaged in various aspects of our community,” O’Shea adds. 
“On Twitter, for example, we have more than 600 followers. In addition to communicating with our 
participants, we regularly interact with our program providers, other travel organizations, notable 
bloggers and writers, and even lodges and museums that host our participants for accommodations or 
activities. Our ever-growing YouTube channel, which features in-depth program video recaps and 
insightful interviews with participants, experts and staff, has attracted over 20,000 views in the last six 
months.”   
 
Calling on participants and staff to blog on-site from programs, Road Scholar has also significantly 
increased its blogging efforts this year.  Beyond its own Lifelong Learning Blog, which features 
interviews, program news, and special interest stories, it has enlisted acclaimed bloggers from outside 
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the organization to experience the programs for themselves and spread the word about Road Scholar 
online. 
 
Road Scholar recently re-launched its own social network. Previously called The Connection, the new 
Road Scholar Social Network was designed to introduce program participants to one another and 
promote dialogue between adventurers who share similar interests. 
 
 “With an array of new features like expanded discussion capabilities, easy-to-use privacy controls and a 
robust email notification system, the Road Scholar Social Network makes it easier than ever for 
participants to meet, share photos and video, get answers to their questions and discuss programs with 
each other, ” O’Shea says.  
 
“Our participants have long wanted an online tool that makes it easy to meet their fellow travelers and 
share their experiences – with our new Social Network, they finally have it.”  
 
For more information, join Road Scholar on:        
 
About Road Scholar  
Not-for-profit Road Scholar’s mission is to inspire adults to learn, discover and travel. Our learning 
adventures engage expert instructors, provide extraordinary access, and stimulate discourse and 
friendship among people for whom learning is the journey of a lifetime. Since inception, more than 5 
million people have enrolled in our 6,500 iconic educational adventures offered annually in 50 states 
and 150 countries around the world.  
  
Road Scholar educational adventures are created by Elderhostel, Inc., the not-for-profit world leader in 
lifelong learning since 1975. To learn more, please visit our website at www.roadscholar.org/press. 
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